


1. To arouse a more general interest in the subject 
of economics as related to individual and general 
welfare. 

2. To increase the general understanding of the 
application of economic principles to business. 


Awards 


1. To a business executive, for the best essay, a 
first prize of $1,000. 

2. Toa senior in college, or to a graduate student, 
or an instructor of less than assistant professor 
grade, for the best essay, a first prize of $500. 

Papers must be in the hands of the Managing Di- 
rector of the American Management Association, 20 
Vesey Street, New York, N. Y., on December 31, 
1928. 

"The essays must be written in English and three 
typewritten copies must be submitted. An assumed 
name should be at the end of each sheet. Essays 
should not be less than 3,000, nor more than 8,000 
words in length. 

A sealed envelope with the assumed name on the 
outside and containing the real name and address 
should accompany each essay submitted. 

The essays must be original and not previously 
published and must not be published nor used in any 
similar contest before the prizes in this contest are 
awarded. 

The prize-winning essays and the copyrights there- 
of shall become the property of the donor upon pay- 
ment of the prizes. 

The decision of the judges must be accepted by all 
concerned as final. 


Production Executives’ Conference 


Group Bonuses for Manual Workers, Incentives 
for Quality, Incentives for Attendance, Incentives 
for Waste Elimination, Bonuses or Extra Incentives 
for Foremen, Foremen Training, Methods of Train- 
ing Manual Workers will be the subject matter of 
the Production Executives’ Conference at Buffalo, 
June 6th, 7th, 8th and oth. 

Copies of the program have been mailed, but addi- 
tional copies are available for any person who would 
like to receive them. 


Niagara Falls Dinner and Trip 


A feature of the Production Executives’ Confer- 
ence at Buffalo will be a trip to Niagara Falls by 
motor via the International Peace Bridge and Queen 
Victoria Boulevard. 

At Niagara visits will be made to the Table Rock, 
the Whirlpool and around Goat Island. 








Dinner will be served promptly at 6:30 Standard 
Time at the Hotel Clifton, Niagara Falls, Ont. En- 
tertainment will be provided, by courtesy of E. T. 
Whiter, Vice-President of the Pennsylvania Rail- 
road, by the Red Arrow Quartet of the Pennsylvania 
Railroad Company. 

Ernest G. Draper, Treasurer, The Hills Brothers 
Company, will give an address on “Prosperity and 
Unemployment.” 

After dinner, time will be available for viewing the 
Falls illuminated by colored lights—a comparatively 
recent addition to the attractions of Niagara. 


International Management Congress 


It is the expectation that the Fourth International 
Management Congress will be held at Paris during 
the summer of 1929. 

The American Committee on Participation con- 
sists of representatives of The American Society of 
Mechanical Engineers, The Taylor Society, The So- 
ciety of Industrial Engineers, The National Associa- 
tion of Cost Accountants and The American Man- 
agement Association. 

The American Management Association is repre- 
sented on the American Committee by: Dwight T. 
Farnham, Manager of the Industrial Department, 
Peat, Marwick, Mitchell & Co.; E. E. Lincoln, Chief 
Statistician, International Telephone & Telegraph 
Company ; W. J. Donald, Managing Director, Amer- 
ican Management Association. 


New Members 


The following members joined the Association 
since April 20, 1928: 


Company 


The American Oak Leather Company. 
Angus Watson & Co., Ltd. 

Business Research Corporation. 

Canadian Chewing Gum Company, Limited. 
Canadian Industries, Limited. 

De Erven de Wed. J. Van Nelle. 

Ford, Bacon & Davis, Inc. 

Globe Ticket Company. 

Manitoba Paper Company, Limited. 

The Marine Trust Company. 

The Mersman Bros. Corporation. 

Northern Indiana Public Service Company. 


Individual 


Forty-two individual members joined the Associa- 
tion since April 20, 1928. 


XUN 


XUM 


Information Service 


A recent inquiry for information reads as follows: 

“Do you have data to show what protection is car- 
ried by the various companies who employ men in 
aviation service, beyond that provided by the work- 
men’s compensation laws?”—a good illustration of 
the fact that management problems change so rap- 
idly that every executive is constantly faced with the 
problem of being up-to-date. 

This particular inquiry moves us to point out the 
following statement regarding the Association’s In- 
formation Service: 

“Any executive of a company member may ask the 
Association for information on any subject provided 
the Association has it on hand or can secure it with 
reasonable facility. The practice is to give service 
that is prompt and, secondly, as complete as possible. 
The staff takes it for granted that some information 
on any subject can be found somewhere.” 


Reprints Available to Members 


The New Leadership in Business. An address 
by Epwarp A. FILENE, delivered before the Brook- 
lyn Chamber of Commerce, January 10, 1928. 


The Wholesaler—Who Is He? By WILLIAM 
Boyp Craic. Reprinted from the April, 1928, issue 
of Nation’s Business. 


Six Months of Flying for Business. A practical 
test of the airplane as a tool of business. Reprinted 
from The Magazine of Business, A. W. Shaw Com- 
pany, Chicago, 1928. 

The Call of the Foundry. A brief description of 
the opportunities in and qualifications for work in 
the Pittsburgh Foundries. Pittsburgh Foundrymen’s 
Association. 

Educating for Industry. By James L. Lovitt, 
Director, Training and Education, Philadelphia 
Rapid Transit Company. 

The Economic Contribution of a Chain Store to 
Retailing. By Eart C. Sams, President, J. C. 
Penney Company, New York, 1928. 

Educational Programme at The Cocoa Works 
of Rowntree & Company, Ltd., York, England, 
Winter Session, 1927-1928. 

Mitten-Mahon Understanding. Detailed state- 
ment regarding the agreement between Mitten Man- 
agement and the Amalgamated Association of Street 
and Electric Railway Employees in America, with 
an exact copy of the agreement. 

1928 Railroad Problems and the Direction of 
Future Policy, by Marx M. Jones, Consulting 
Economist, 61 Broadway, New York, N. Y. 








Literature Available 


Annual Convention Series 


Improvements and Maintenance Budgets 
By E. L. Usner, Comptroller of Budgets, The 
Marion Steam Shovel Co. 
Marketing or Sales Budget 
By JoserpH H. Barser, Assistant to President, 
Walworth Company. 
Successful Departmental Budgeting 
By W. S. CuiruHero, Director of Budgets, Armour 
and Company; J. O. McKinsey, James O. Mc- 
Kinsey and Company. 
The Financial Budget 
By Louis F. Musit, Treasurer, Cities Service Com- 
pany. 
Production and Inventory Budgets 


By Tuomas R. Jones, The Cincinnati Milling 
Machine Co. 


Office Executives’ Series 


Measuring Office Output 
By JoHN MitcHett, GertrupE M. BALLSIEPER and 
R. M. BLaKe.ock. 
Job Analysis 
By Srertinc B. Cramer, Vice-President, Illinois 
Merchants’ Trust Company; Harry DeExTER 
Kitson, Professor of Education, Teachers’ Col- 
lege, Columbia University. 
Unit Costs as Measures of Office Output for the 
Control of Office Expense 
By E. J. McApams, General Office Manager, Armour 
and Company. 
Some Consideration in Installing a Salary Admin- 
istration Plan 
By E. H. Lirtte, Industrial Engineer, Central Plan- 
ning Department, United States Rubber Com- 
pany. 
Determination of Work Units for Office Ma- 
chines 


By I. O. Royse, Manager Office Production, Ralston 
Purina Co., Inc. 


Marketing Executives’ Series 


Compensation Plans Based on Analysis of Sales 


H. G. Crockett, Resident Engineering Partner, 
Scovell, Wellington & Company. 


The Point System of Compensation 
By WituiaM Samp e, Vice-President, Ralston Purina 
Company, Inc. 
The Partial Payment Plan 
By Donatp M. Marvin, Economist, The Royal Bank 
“of Canada, Inc. 
Straight Salary Plan After Trials of Point Sys- 
tem, Bonus and Commissions 
By Grorce D. Oxps, Jr., General Sales Manager, 
The Hills Brothers Company. 
Various Commission Plans of Compensation... . 


C. P. SrauvsacH, Manager, Newark Agency, 
7 Burroughs Adding Machine Company. 





Production Executives’ Series 


A Purchasing Schedule That Abolished Store 
Rooms 


By Cari J. SHerer, Treasurer, Marmon Motor Car 
Company. 


Stores’ Control of Raw Material 
By J. E. Pancett, Assistant to General Superin- 
tendent, Spicer Manufacturing Company. 


Imagine Production Without Engineering 
By Harotp V. Cogs, Vice-President and General 
Manager, Belden Manufacturing Company. 


Financial Executives’ Series 


The Office Supervisor’s Part in Training 
By W. H. LerrincweE tt, President, Leffingwell Ream 
Company. 


Service Ratings for Office Employees 
By Frep Terrorp, Chief of Staff, Bureau of Public 
Personnel Administration. 


How to Finance a Business 
By Epwarp Nortrurup Hay, Dillon, Reed & Co. 


Profits, Reserves, Dividends and Consumer Pur- 
chasing Power 
By Wappitt Catcuincs, Goldman, Sachs & Co. 


These reports are available to non-members at 
the above prices. Orders for less than $1.00 net 
must be accompanied by cash. 


For additional copies 
20% Discount to Individual Members 
50% Discount to Company Members 


AMERICAN MANAGEMENT ASSOCIATION 
20 Vesey Street New York, N. Y. 


Please send me your literature as checked 
above. 


Name 


Title 











Company 
Address 











